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WAFF48 News To Launch 4pm Newscast in September
 

Huntsville, AL –  WAFF48 News will launch a new, hour-long 4pm newscast in September, according to 
WAFF48 News Director Adam Henning.

 

“Being the most watched local news organization in the Valley, we often get requests for more news and 
weather, especially outside of what used to be considered the ‘traditional’ news hours,” said Henning.  “WAFF48 
has always been a station that gives the viewers what they want and that’s what we’re going to do at 4pm.  Not 
just a newscast that repeats the same stories ad nauseam, but a full view of what’s going on right now and how it 
impacts the lives of our viewers.”     

 

“WAFF48 News at 4:00” will be anchored by Elizabeth Gentle and Eric Sollman, two very popular and 
recognizable faces of the WAFF48 News Team.  Elizabeth has been a general assignment and investigative 
reporter with WAFF48 News since May of 2000.  Eric joined WAFF48 News in 2006 as a general assignment 
reporter and was promoted to the weekend anchor chair in 2010.

 
The launch announcement comes less than a week after the May 2011 Neilsen ratings results were announced, in 
which WAFF48 News scored an impressive ratings win.  WAFF48 News had the highest rating in all newscasts 
and was the only local television station to show an increase in viewers.  Both WAFF48 News at 5:00 and 
WAFF48 News at 6:00 have more than twice as many viewers as their closest competitor.  

 

“I think this just goes to show that if you listen to the viewers and provide the type of news and weather 
coverage they can really use, they’ll watch,” said Vanessa Oubre, Vice-President and General Manager of 
WAFF48.  “Viewers know they can count on WAFF48 News.  We appreciate their trust and support and we 
never take it for granted.”  

 
Raycom Media owns WAFF 48.  Raycom Media, an employee-owned company, is one of the nation’s largest 
broadcasters and currently owns and/or operates 46 television stations in 18 states. Raycom stations cover more 
than 12.6 % of U.S. television households and employ 3,500 individuals in full and part-time positions.
 
In addition to television stations, Raycom owns Raycom Sports (a marketing, production and events 
management and distribution company in Charlotte, North Carolina); Raycom Post (a post production facility in 
Burbank, CA) and Broadview Media (a post production/telecommunications company based in Montgomery, 
AL).
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